
Preschoolers, television and  
aggression. 
Although previous studies have revealed 
that preschool-aged children imitate both 
aggression and prosocial behaviors on 
screen, there have been few population-
based studies designed to reduce 
aggression in preschool-aged children by 
modifying what they watch. Now new 
US research has indicated that modifying 
the type of television programs that 
preschoolers watch can actually result in 
calmer children. Research by Dr Dimitri 
Christakis and colleagues demonstrated 
that an intervention to reduce exposure 
to screen violence and increase exposure 
to prosocial programming can positively 
impact child behavior, particularly in 
boys. The research involved 565 parents 
of preschool-aged children ages 3 to 5 
years who changed what their children 
watched and reported on their behaviour. 
The research was published online in the 
journal Pediatrics

Christakis, D et al (2013) Modifying 
Media Content for Preschool Children: A 
Randomized Controlled Trial  Pediatrics 
published online February 2013 

However, even non-violent programs 
seem to affect some types of aggressive 
behaviour. In another study with US 
preschoolers, 75 children in university 
affiliated childcare centres in the US were 
assessed for aggressive behavior after 
exposure to educational rather than violent 
programs.  

Researchers found that educational media 
exposure significantly predicted increases 
in both observed and teacher-reported 
relational aggression across time. Follow-
up assessment showed that educational 
media exposure also significantly predicted 
increases in parent reported relational 
aggression across more than a two year 
period. These results  confirm and extend 
prior research that has demonstrated links 
between educational media exposure and 
relational aggression, but not physical 
aggression, during early childhood.

Ostrov, J; Gentile,D; Mullins, A (2013) 
Evaluating the effect of educational media 
exposure on aggression in early childhood 
Journal of Applied Developmental Psychology. 
Volume 34, Issue 1, Pages 38–44 

The latest on games classification 
in 2013
January 1 saw the introduction of separate 
and revised guidelines for the classification  
of  computer games in Australia. These 
guidelines included the introduction of an 
R18+ classification for the first time, and re-
vised criteria for the MA15+ level. 
 

The expected outcomes of these changes 
included the release as R18+ of some (but 
“not many”) games with higher impact 
than had previously been allowed, and 
fewer very violent games given an MA15+. 
A further much touted outcome was that 
the revised guidelines would “bring Aus-
tralia into line with the rest of the world”.  
 

The outcomes have been a bit different 
from that. 
 

By the end of February, after just two 
months, nine different titles had been clas-
sified R18+.  All of these, bar one, were 
placed in R18+ because of high impact vi-
olence. The other,  Ride to hell: retribution,  
was found to have high impact sexual and 
drug references, and strong violence.  To 
date,  Mortal Kombat is the only game re-
fused classification  in recent years,  to be 
resubmitted since January 1 and has been 
given an R18+. 
 

Comparisons with the classifications as-
signed to these titles overseas (assuming 
the same versions are being sold here)  
show that  giving these titles an R18+ is 
mostly in accord with the US, ESRB and 

European PEGI decisions. Oddly, Ride to 
hell: retribution could not be found in either 
ESRB or PEGI.    
     

Seventeen games had been classified  
MA15+, 16 of which were found to include 
either strong violence, strong bloody vio-
lence or strong fantasy violence. One, The 
Basement Collection contained strong sexual 
references and moderate violence.   Com-
parisons with the classifications assigned 
to these titles by PEGI or ESRB tell a dif-
ferent story. 
 

Four of the titles could not be found in ei-
ther PEGI or ESRB.  Of the remaining 13, 
11 had been given either an M (17) by ESRB 
for “intense violence” or an 18 by PEGI for 
“extreme violence”. These titles include 
Deus Ex: human revolution (PEGI advice 
includes “multiple motiveless killings”), 
God Mode, Gears of War: judgment, The Walk-
ing dead, Lucius, and Dragon’s Dogma: dark 
arisen.
 

Seemingly, the changes to the criteria 
for violence in MA15+ have not had the  
effect of shifting more violent games up to 
R18+  (touted as justification for introduc-
ing R18+).    Our classifiers say the violence 
in these games is only “strong”, but over-
seas the view is that it’s “intense” or “ex-
treme”.    

Our new criteria for violence in MA15+ 
are:      

• Violence should be justified by context.
• Strong and realistic violence should not 
be frequent or unduly repetitive.
• Sexual violence, implied or otherwise, 
is not permitted.

The second dot point is a new requirement 
as is the prohibition on sexual violence.  
But is the new second criterion worth 
having? It still allows strong violence 
that is unrealistic (zombies/ robots/walk-
ing dead??) to be frequent and/or unduly 
repetitive. It allows strong and realistic 
violence to be very repetitive, so long as 
it’s not unduly (whatever that means).  
And how is “frequency” being judged?    
[see the Editorial on P2 for further  
discussion of these issues]. 

It seems we have a way to go before the 
expected outcome of improved protections 
for children from very violent games is 
achieved.  
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Are our new MA15+ guidelines doing the 
job? 

Page 1 of this issue of small screen sets out the 
revisions to the Guidelines for the classification of 
computer games at the MA15+ level for violence.  
These revisions were intended to ensure that 
those very violent games which had been allowed 
in MA15+ by the pre-2013 guidelines were 
moved to a more appropriate adult category. The 
MA15+ classification marks games that can be 
legally played only by those 15 years and over, or 
those younger players permitted to do so by their 
parents or guardians.  

The recent classification decisions using the new 
criterion “strong and realistic violence should 
not be frequent or unduly repetitive”  raise many 
questions about whether the criterion effectively 
protects players who are younger than 15 as well 
as those 15- 17yrs.  In particular, there are many 
issues for debate around around definitions of 
realism: can fantasy/ horror genres also have 
high impact?   

The first issue is ‘what is realistic?’ If the victim is 
a zombie it is not realistic, but  we know that the 

presence of blood spurting would 
have an impact because the presence 
of blood in games seems to be an 
important factor,  “ Realistic “  is a 
judgment call that is hard to make, 
especially when a victim can be 
non-human or animated but parts 
of the consequences of violence 
(such as bleeding, decapitation, 
disembowelment etc) might be more realistic.

The second issue is that violent media does not 
have to be realistic to have an impact.  There is 
sufficient evidence from  research on cartoons, 
fantasy etc to show that non-realistic violence 
does impact on the likelihood of aggressive 
responses. 

The final issue is that something doesn’t have to 
be realistic to be terrifying.  How upsetting  or 
terrifying a video game is should be factored into 
thinking about its impact.

It’s high time there was an evidence-based review 
of the guidelines if they are to be at all efffective 
in the protection of minors.  

EDITORIAL

Barbara Biggins  
OAM
Hon CEO
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First National Children’s Commissioner 
appointed.
Ms Megan Mitchell who is currently NSW 
Commissioner for Children and Young People, 
has been appointed as Australia’s first National 
Children’s Commissioner. Her five-year term 
starts on March 25. 

The National Children’s Commissioner will 
sit within the Australian Human Rights 
Commission, Australia’s national independent 
statutory body dealing with human rights. In 
this position, Ms Mitchell will be a dedicated 
advocate for children and young people. She 
will promote public discussion and awareness 
of issues affecting children; conduct research 
and education programs; consult directly with 
children and representative organisations; and 
examine Commonwealth legislation, policies 
and programs that relate to children’s human 
rights. 

ht tp: / /a i fs .govspace.gov.au/2013/02/25/
a u s t r a l i a s - f i r s t - n a t i o n a l - c h i l d r e n s -
commissioner-has-been-appointed/

The truth about fast food
The Cancer Council of NSW has released a new 
report that provides an overview of three studies 
to investigate the fast food environment. The 
Council has been advocating for several years for 
stronger regulation in both fast food marketing 
and menu labelling. They point out that the 
average Australian household spends 28% of 
its food budget on fast food and eating out, and 
the average fast food meal provides almost half 
of an adult’s daily energy requirements. Fast 
foods are therefore increasingly impacting on 
Australians’ diets, and ultimately their health.

The Council calls on the Federal Government 
and the fast food industry to implement 
initiatives that make it easier for customers to 
make healthier fast food choices. These include 
menu labelling and changes to children’s meals 
to make them less than 30% of daily needs. 

The report, Fast food: Exposing the truth, can be 
found on the Cancer Council NSW website : 

http://www.cancercouncil.com.au/

Apple to pay parents on app purchases 
by children
According to Sakthi Prasad writing in The Age 
Apple could pay up to $US100 million after it 
agreed to settle a class action lawsuit that said 
customers were charged when their children 
unwittingly bought apps from the company’s 
online store. 

The lawsuit was filed by five parents in 2011.  
They alleged that children had made purchases 
in apps without the knowledge or permission 
of the account holder - the parents. They also 
alleged that “Apple failed to adequately disclose 
that third-party game apps, largely available for 
free and rated as containing content suitable for 
children, contained the ability to make in-app 
purchases.”

In the proposed settlement, Apple has agreed 
to provide a $US5 iTunes credit to a possible 23 
million affected customers, but those claiming 
$US30 or more from Apple may choose to 
receive a cash refund instead.
 

http://www.theage.com.au/technology/
technology-news/apple-to-settle-lawsuit-
on-app-purchases-by-kids-20130227-2f4sq.
html#ixzz2NIKYizNO
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ADVERTISING
Boyland, EJ; Halford, JCG (2012)
Regulation of food advertising to 
children on television: is it necessary 
and does it work?
CAB Reviews, Vol. 7, No. 065, Pp 1-10

Redondo, I  (2012)
The effectiveness of casual advergames 
on adolescents’ brand attitudes.
European Journal of Marketing, Vol. 46, No. 
11-12, Pp 1671-1688

Chung, S; Shill, J; Swinburn, B; et al  
(2012)
An analysis of potential barriers and 
enablers to regulating the television 
marketing of unhealthy foods to 
children at the state government level in 
Australia.
BMC Public Health, Vol. 12, No. 1123 (28 
Dec 2012)

Roberts, M; Pettigrew, S  (2013)
Psychosocial influences on children’s 
food consumption.
Psychology & Marketing, Vol. 30, No. 2, Pp 
103-120

COMPUTERS & INTERNET
Buhi, ER; Cook, RL; et al (2012)
Does the Internet represent a sexual 
health risk environment for young 
people?
Sexually Transmitted Diseases, Vol. 39, No. 
1, Pp55-58

Poli, R; Agrimi, E  (2012)
Internet addiction disorder: Prevalence 
in an Italian student population.
Nordic Journal of Psychiatry, Vol. 66, No. 1, 
Pp 55-59

Nehring, Daniel (2012)
Online child sexual abuse: Grooming, 
policing and child protection in a multi-
media world.
Sexualities, Vol. 15, No. 8, Pp 1017-1018

Kwan, GCE; Skoric, MM;  (2013)
Facebook bullying: An extension of 
battles in school.
Pp16-25
Staksrud, E; Olafsson, K; et al  (2013)
Does the use of social networking sites 
increase children’s risk of harm?
Pp 55-59
Shen, CX; Liu, RD; et al  (2013)
Why are children attracted to the 
Internet? The role of need satisfaction 
perceived online and perceived in daily 
life.
Pp 185-192
Computers in Human Behavior, Vol. 29, 
No. 1

Kuzma, JM  (2012)
Children and geotagged images: 
quantitative analysis for security risk 
assessment.
Int Journal of Electronic Security, Vol. 4, No. 
1, Pp 54-64

Quinn, S; Oldmeadow, JA  (2013)
Is the generation a we’ generation? 
Social networking use among 9-to 13-
year-olds and belonging.
British Journal of Developmental Psychology, 
Vol. 31, No. 1, Pp 136-142

MEDIA EFFECTS - HEALTH
Tranter, P; Sharpe, S (2012)
Disney-Pixar to the rescue: harnessing 
positive affect for enhancing children’s 
active mobility.
Journal of Transport Geography, Vol. 20, No. 
1, Pp 34-40

Johnson, R; Coager, E; et al (2013)
Legal drug content in music video 
programs shown on Australian 
television on Saturday mornings.
Alcohol and Alcoholism, Vol. 48, No. 1, Pp 
119-125

Babey, SH; Hastert, TA; Wolstein, J (2013)
Adolescent sedentary behaviors: 
correlates differ for televison viewing 
and computer use.
Journal of Adolescent Health, Vol. 52, No. 1, 
Pp 70-76

Jelenchick, LA; Eickhoff, JC; et al (2013)
“Facebook depression?” social 
networking site use and depression in 
older adolescents.
Journal of Adolescent Health, Vol. 52, No. 1, 
Pp128-130 

Redmayne, M  (2013)
New Zealand adolescents’ cellphone 
and cordless phone user-habits: are 
they at increased risk of brain tumours 
already?: a cross-sectional study.
Environmental Health , Vol. 12, No. 5, (10 
Jan 2013)

de Jong, E; Visscher, TLS; et al  (2012)
Association between TV viewing, 
computer use, and overweight 
determinants and competing activities 
of screen time in 4-to 13-year-old 
children.
Int Journal of Obesity, Vol. 37, No. 1, Pp 
47-53

MEDIA EFFECTS - SOCIAL
Harrison, CA; van Vliet, HE; et al (2012)
Australian Play School: viewing and 
post-viewing behaviours in young 
children.
Educational Psychology, Vol. 32, No. 7, Pp 
835-859

Crowder, JS; Sisson, SB; et al  (2012)
How did the television get in the 
child’s bedroom? Analysis of family 
interviews.
Preventive Medicine, Vol. 55, No. 6, Pp 
623-628

Katgeri, AV (2012)
Parents perspective on influence of 
movies on adolescence.
Int Interdisciplinary Research Journal, Vol. 
2, No. 5, Pp 228-232

VIDEO & COMPUTER GAMES
Witthoeft, J; Koglin, U; Petermann, F 
(2012)
How violent video games relate to 
aggression.
Zeitschrift fur Psychiatrie Psychologie und 
Psychotherapie, Vol. 60, No. 1, Pp51-65

Joeckel, S; Bowman, ND; Drogruel, L  
(2012)
Gut or game? The influence of moral 
intuitions on decisions in video games.
Media Psychology, Vol. 15, No. 4, Pp 460-
485

VIOLENCE
Moller, I; Krahe, B; et al (2012)
Efficacy of an intervention to reduce the 
use of media violence and aggression: 
an experimental evaluation with 
adolescents in Germany.
Journal of Youth and Adolescence, Vol. 41, 
No. 2, Pp 105-120

Martins, N; Wilson, BJ (2012)
Mean on the screen: social aggression 
on programs popular with children.
Journal of Communication, Vol. 62, No. 6, 
Pp 991-1009

Aram-Ramspott, S; Rodrigo-Alsina,M 
(2012)
Children’s interpretation of violence 
in television programs: The notion of 
proximity realism.
Cultura Y Educacion, Vol. 24, No. 4, Pp 
489-504
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New Canadian report on fast foods 
and child obesity
A government-appointed panel in Ontario, 
Canada has called for the state to ban junk 
food and fast-food advertising aimed at 
children under the age of 12 and to stop 
the promotion and display of junk food 
at supermarket checkouts in order to fight 
childhood obesity. The panel also calls for 
fast-food restaurants and those in grocery 

stores to be required to display calorie 
counts on their menus.
 
The wide-ranging report, entitled No Time 
to Wait; the Healthy Kids Strategy can be 
found at:

 

ht tp: / /www.health.gov.on.ca/en/
common/ministry/publications/reports/
healthy_kids/healthy_kids.pdf

Research on media violence
In the wake of the Sandy Hook school 
shootings, the US based organisation, 
Common Sense Media has release a report 
entitled Media and Violence: An analysis of 
current research.

The report looks at research into the amount 
of violence in the media, the advertising of 
violent media to children, the effects of vio-
lent media and the size of these effects and 
the multiple factors playing a role and how 
these interact. 

The authors conclude that although there 
are gaps in the research, their review of 
longitudinal studies about media violence 
indicates ‘reasons to be concerned that 
viewing (or playing) violent content in-
creases the chance that a child will engage 
in violent behavior later in life — especially 
if the child is aggressive to begin with and 
especially if other risk factors are present, 
such as growing up in a violent home’. 
They point out that, while massacres are 
rare, ‘the more important relationship be-
tween media and behavior may lie with 
the increase in “everyday” violence such 
as pushing and hitting’.

The report can be found at: 
 

http://www.commonsensemedia.org/
sites/default/files/research/media-and-
violence-research-brief-2013.pdf

WORLD NEWS KIDS’ TV

A selection of children’s programs 
screened on TV during the period

ABC 1 (afternoons only)
Play School; This Emily Yeung; Justine 
Clarke: Songs to Make you Smile; 
Blanche; Zoo Mix; Cornell and Bernie; 
Half Moon Investigations.
ABC 2
Hana’s Helpline; Pororo the Little 
Penguin; Roary the Racing Car; Pingu;
The Hive; The Magic Roundabout; 
Rastamouse; Gaspard and Lisa; Sam 
Sam; Blinky Bill; Iconicles; Fireman Sam;  
Sesame Street; Olivia; Miffy and Friends.
ABC 3
The 3 Factor; Spliced!; Fleabag 
Monkeyface; Rated A for Awesome; 
Gasp!; 3 on 3; Animalia; Pixel Pinckie; 
Lab Rats Challenge; Escape from 
Scorpion Island;  BTN Extra; Rush TV; 
CJ the DJ; Backyard Science.
SEVEN
The Zoo; Saturday Disney; Stitch; Handy 
Manny.
NINE
Bubble Guppies; Dora.
TEN
Scope; Wurrawhy.
NICKELODEON
Peter Rabbit; Team Umizoomi; Dora 
the Explorer; Bubble Guppies; Max and 
Ruby; The Fairly Odd Parents; Sponge 
Bob SquarePants.
NICK JNR
Blue’s Clues; Ni Hao Kai-Lan; Oswald; 
Little Bill; Miss Spider’s Sunny Patch 
Friends; Jack’s Big Music Show; Tickety 
Toc; Maurice Sendak’s Little Bear; Peppa 
Pig; The Fresh Beat Band.
DISNEY CHANNEL
A.N.T. Farm; Good Luck Charlie; Jessie; 
Fish Hooks; Pair of Kings; So Random; 
Brother Bear; Kickin’ It; Lab Rats; Austin 
& Ally; The Suite Life on Deck.

US study reveals privacy problems 
experienced by Facebook users. 
A US study is among the first longitudinal 
research aimed at investigating  how 
Facebook users try to protect their 
information. Researchers at Carnegie 
Mellon University  followed the privacy 
settings of roughly 5,000 Facebook users 
who were part of the university network 
on Facebook between 2005 and 2011. 

It found that over the years of the study, 
the users exhibited increasing privacy-
seeking behavior, progressively decreasing 
the amount of personal data shared 
publicly with unconnected profiles in the 
same network. However, changes made by 
Facebook stopped or, in some cases, even  
reversed that trend. 

The researchers say that their findings 
“highlight the challenges users of 
social network sites face when trying to 
manage online privacy, and the power 
of providers of social media services to 
affect individuals’ disclosure and privacy 
behavior through interfaces and default 
settings”. They say that users my have been 
confused by changes made by Facebook 
and accidentally revealed information that 
they meant to keep private. 

h t t p : / / r e p o s i t o r y . c m u . e d u / c g i /
viewcontent.cgi?article=1098&context=jpc


